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	Marks

	Q1.
	Discuss the ideological underpinnings that have influenced the development of India’s economy over the years. (BTL2, CO3)
	

	Q2.
	Discuss the role of Five-Year Plans in balancing economic goals with social welfare objectives in the Indian context. (BTL3, CO3)
	


Q3. Discuss the impact of Business Process Outsourcing (BPOs) and Knowledge Process Outsourcing (KPOs) on India's economic landscape. (BTL2, CO3)
Q4. Provide an overview of the objectives and focus areas of the current Five-Year Plan in India. (BTL1, CO3)
Q5. Case Study:

The Make in India campaign was launched as part of India's current Five-Year Plan to promote manufacturing and transform India into a global manufacturing hub. The campaign aims to attract domestic and foreign investments, boost job creation, and enhance India's manufacturing capabilities.

a) Explain the objectives and key features of the Make in India campaign. (BTL3, CO3)
b) Discuss the significance of the Make in India campaign in the context of India's economic development. (BTL3, CO3)
c) Analyze the impact of the campaign on attracting foreign direct investment and boosting domestic manufacturing. (BTL4, CO3)
d) Identify and discuss the challenges faced by the Make in India campaign and propose strategies to overcome them. (BTL4, CO3)
e) Evaluate the role of new economic initiatives, such as Digital India and Skill India, in supporting the Make in India campaign's objectives. (BTL4, CO3)
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